
D I G I T A L  M A R K E T I N G  A G E N C Y

RENTCafe.com Gen Z Renter Survey 2021 (10,624 participants)
Data collected by REACH by RentCafe across 212 property websites 

representing 40 organizations from 6/1/22-9/20/22
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Data from  212 property websites  over 
the course of  3 months  reveals which 

marketing sources are the most effective 
at generating leads and leases.

Organic sources generate the most leases 
while keeping the cost per lease the lowest. 
The data proves that  SEO is the strongest 

foundation for your digital marketing strategy. 

Included in  32%  of leasing journeys

$95.28  cost per lease

Runner up: ILSs averaged 
17 leases per client

Runner up: ILSs appeared 
in 9% of leasing journeys

Runner up: PPC with 
an average cost per 
lease of $588
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Which source delivers 
the most leases at the 
lowest cost?
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82 leases  per client on average
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https://resources.yardi.com/documents/reach-by-rentcafe-agency-brochure

