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What Is

Marketing
Automation?

Marketing automation streamlines repetitive marketing tasks, follows user behaviour
and delivers targeted content to get customers into your leasing pipeline and help you
keep them as loyal residents once they've moved in. It creates efficiency for marketers

and leasing managers and a more personalised experience for customers.
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Data Entry

d of manually entering information
atedly — increasing the likelihood of human
or each time - updates are automatically
completed using data from your property
management software.

Free Up Staff

With less time spent doing heads-down desk work,
your staff members have more availability to

e over the focus on what matters most, your prospects and
residents.

trategies

4. Automated Email Follow-Ups 7. Social Media Bulk Posting
5. Event-Based Surveys 8. Timed Lease Renewals

6. ILS Automation 9. Automatic Customer Support




1. Nudge Marketing

"Nudge marketing helps us convert leads
around the clock. In one month, we
received 38 leads from nudge marketing
on one of our property websites. Thirteen
Wl y of those leads applied, and seven
became new residents within 30 days!”
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Sometimes leads just need a little extra push to get them to act on a great deal, but you can't possibly track and call every website visitor.
That's where nudge marketing comes in.

Nudge marketing is a marketing automation tool that appears on your property websites. It delivers a targeted message to specific
prospects based on their online actions. You can set it to nudge website visitors to take the next step after visiting a set number of pages or
viewing one page for a specific amount of time. Use it to share a promo, pop up an appointment card or something else!



Let website visitors schedule appointments at ti
and you! Here's how it works:

+ You decide which appointment days, times and le
offices. You can even choose how many consecutive
be scheduled.

Prospects select from available appointments using
site. After they fill out the guest card and submit
an email to confirm their appointment.

Leasing office staff get notified of confir
then appear on their calendars.

Renters can schedule appoint
online without worrying ag
hours

Leasing Agents
completed gue
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4 Automated Email
—olloww-Ups

Never lose a lease because someone forgot to follow up! Automated email
follow-ups send emails that are triggered by specific events. Create emails
just once to have them sent automatically after a tour, before move-in

or as a lease expiration date approaches. You pick the event,
timing and content, then let automation do the rest.

Automated email messages average
70.5% higher open rates and 152%
higher click-through rates than
“business as usual” marketing
messages.?

Over 75% of email revenue is
generated by triggered campaigns,
rather than one-size-fits-all
campaigns.*




5. BEvent-Based Surveys

Surveying your residents might seem like a hassle, but it doesn't have to be. Easily measure resident
satisfaction by enabling event-based net promoter score (NPS) surveys.

NPS is an industry-wide standard that scores responses to a single question to identify promoters,
passives and detractors at each property. Research has shown that your
NPS acts as a leading indicator of growth.

Automatically email residents based on a completed event, like a move-in or move-out.
Your residents just answer one easy question foriyou to get valuable feedback.

If your organisation’s NPS is higher than those of
your competitors, you will likely
outperform the market.?



LS Automation

To attract leads, you need to promote your vacancies
where people will find them, right? That's where internet
listing services (ILS) comes in. One of the best-known

forms of marketing automation, syndication is a huge time
saver.

Using up-to-date information from your property
management software, ILS automation updates your
listings across multiple online rental sites daily. It makes
sure pricing and vacancies are accurate, so you don't get
inquiries from people with incorrect information. Best of
all, it runs by itself once you set it up, so your team doesn't
have to waste hours on repeat data entry.



where your potent
might have a social m
posting is the best way to

e posts just once and have them appear ac
orks best for your specific audience:

« Post to Facebook, where 1.28 billion users check in

« Tweet on Twitter, the microblogging site with 100 millio

« Share news on your website so prospects and residents see i
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Twitter, Facebook and Instagram screenshots used with permission of Bell Partners



8. Timed

Automate renewal offers to i
your retention and gain be
visibility into your fore

Send timed comm
offer residents
renew 90, 60 c
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the rate
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e top five apartment
complaints are about
ustomer service and
munication.®

eeds something fixed, they expect
2 in a team meeting or busy with

of customer service without spending a fortune.
iver property-specific assistance.




Thank You for
Downloading!

For more information on marketing automation tools that will help you save time and increase

your reach, contact us. We're here to help!

UKSales@yardi.com
01208 308400
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https://newsroom.fb.com/company-info/
https://www.omnicoreagency.com/twitter-statistics/
https://www.netpromoter.com/net-promoter-score/
https://www.jturnerresearch.com/blog/press-releases/post/j-turner-research-reveals-top-10-apartment-resident-customer-satisfaction-c

W YARDI | Energised for Tomorrow

Yardi Systems, Inc. 201-249 Avebury Boulevard, Milton Keynes, MK9 1AX
phone: +44 (0)1908 308400 | email: UKSales@yardi.com | www.yardi.co.uk

© 2020 Yardi Systems, Inc. All rights reserved. All other trademarks are the property of their respective owners



https://www.yardi.co.uk

	yardi: 
	co: 
	uk: 




